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The figures in the margin indicate full marks
Jfor the questions

1. Answer the following as directed : 1x8=8
o7 AT A Tes fiat -

(@) What is meant by brand management?
@9 RO e 5 2
(i) Developing sales strategies
RE e R w31
(i) Creating advertising campaigns
Reiem W coa 91!

(ifi) Building and maintaining brand
perception and value

A%9 %E{Wtﬁ]wm
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(b)

(2)

(iv) Conducting market research

IR ST FIICO!
( Choose the correct answer )

( m Tech! 1R Tferea )

Brand personality refers to a set of
characteristics associated with the

* brand.

26A/102

@s AbEED @9 Ot wioe
RFEPERS R |

(i) financial
(ELEik]

(i) human-like

RICER RIS

(iii) technical

oo

(iv) legal
IES]
( Choose the correct answer )
( o= Teach! AR Sferer )
( Continued )

(c)

RSB &T=FI *RfCeAToH!
(iv) Poor customer service
e AR Gl
( Choose the correct answer )
( =% Tech! AR Sfered )
(d) Private label brands are also known
as .
AIACH A @RS Jfe1s &l T
(i) licensed brand
STRCHATS @S
(i) manufacturer brand
AMFY @®
(i) national brand
TE @9
(iv) store brand
23 @9
( Choose the correct answer )
(% Teacer MR Sferea )
( Turn Over )
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(3)

Which of the following can contribute to
brand associations?
TG (0l TR @9 RS Sl @R
AT ?
() Consistent messaging
PRI 1
(i) Inconsistent product quality
P99 G 8999 I

(iii) Negative customer reviews




(e)

(9)

)

26A/102

(4)

Logos are visual representation of a
brand and help in brand recognition.
FTPR @S PR deFRY W @
oSS 3R T | _
( Write True or False )
(B3 T rRum fora )

Brand image is fixed and cannot be
changed once established:
@9 TEE TN W TP @R e sEy
IR ERR |
( Write True or False )
(BR T =rom forar )

Branding helps in creating customer
by establishing an emotional
connection with them.

@R AZFT S @A A Fof iR
AR R 9 A A |

( Fill in the blank )

(2R 31 o= )

Strong brand identity results in positive
brand

GOl Mfea @o AR Foo FWame @e
< el :

( Fill in the blank )

(14 3% 77 41 )

( Continued )

(S)

2. Write very short answers to the following

questions (any six) :

e PR =S 5y Ses forn (R cmen ==ibt)

(@)

(b)

(c)

(@)

(e)

26A/102

State the features of a good brand
name.

b1 1 @9 AR CAFEPTER B

What is disruptive branding?

feraifte @fes fF9

Explain co-branding with examples.

THRIPTR @IS I 47 1

Explain why a brand slogan is
important for marketing.

@0 F9 e Reia e ey, amm 4

What is brand positioning?

as 'Rl 12

Explain the factors influencing brand-
customer relationships. '

@Q-21ZF oS defRS 1 FRFHR. 10
401

( Turmn Over )
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(6)
(g) Write about the challenges in brand
planning.
@9 ARTEAN AR e o |
(h) What is global branding?
TEE @l 62
(il Write about any two successful retail
brands.
& e w1 et 5 @ed Rae fordn |
() State the objectives of brand
management.
@9 IREAR SRR Sead ol |
3. Write short answers to the following
questions (any four : 5x4=20
wero frl ePTRe o Tes forat (R e wif)
(a) Explain the features of a good brand

(b)

(©

26A/102

name.
b1 O % FAE CIRETE T < |

Discuss the advantages of brand
extension.
@S FTRPRIR FRYPHR S F41

Describe the strategies for building
positive brand associations.

ST @ AN MG PR 361 1 |

( Continued )

(d)

(e)

(9)

(b

26A/102

(7))

Discuss the stages of evolution of

brands with examples.
A% Rasw SRR THIRATR SICE0AT 41 |

Explain the challenges faced by
companies in maintaining brand equity
over time.

@y P Wem R ™R WE we

QREAPR TR @F SRR
01

Describe the different bases of market
segmentation.

GR Remems Rfon ez 3¢ 7411

Explain the key elements .of brand
positioning.

@ e 37 TomEETR I 9 |

Describe the strategies to strengthen

brand-customer relationships.

@AG-2T2F W%WWWW
3efefl 3541 |

{ Turn Over )




(8)

4. Write long answers to the following questions
(any two) : 10x2=20
wore 1 2RRs e Ted T (R e o) -

(a) Discuss the different types of brands.
Q%9 RS oz SICE 4 |

(p) Describe the various components of
brand -identity with examples.
@e o Rfeq TPz SrRaerr Jofa
<41 |

(c) Analyze the strategies for developing a
strong brand image.

ol e @ WS At CER I
CFPePTR RemT 31 |

(d) Explain the main reasons for brand
repositioning by businesses.

JPRAE @8 R F99 [ FRPHR
A 40 |

(e) Discuss the factors contributing to retail
branding growth in India.
SReIHe pA1 G IR ISR HCEA
911
* % ok

26A—8000/102 1 (Sem-5/FYUGP) BCM 48 MJ



