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1. Answer the following questions as directed :
1x8=8

were faal ecdiRe Roft sref Sex fa
(i) The process of converting thoughts and
ideas into a meaningful message using

words, pictures or symbols is known
as (Fill in the blank)

*I%, &R I BT IR IR ot w1 dietis w1yl
AT ToABRS T ARG il
Tl [T | (AT 2 97 F9)
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(@)

(iii)

(v)

)

Media scheduling does not focus on the

frequency of the advertisement.
(State True or False)

fifoal vitreesa REisng =i vy
oiged (5% 7 q% [3l)

State the full form of ASCI.
ASCI 7= =l forall|

Aishwarya Rai in Loreal advertisement

represents appeal.
(Fill in the blank)

RER Reeive @i RFoP
A SRRY FE| (5T 312 o7 F)

Which of the following is not a function
of an advertising agency ?

O (PG (I Restel )7 SN 7= 2
(a) market research

IGI A
(b) copywriting and design

iR o wizg
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(vii)

(c) media planning
i sifRkesmi

(d) product manufacturing

oo AW
(Choose the correct answer)

(% B’ R Clsdn)

The headline is considered the best

important part of an advertising copy.
(State True or False)

Reatog T NG Sibize 1 ewgs |
o T A [ W (97 o FoF )

The method of preparing an
advertising budget allocates funds
based on a percentage of the company’s
total sales. (Fill in the blank)

Re@io=] A6 AFe IR AR ESS
@ARIGR T [RePT *oreg esige ofe TR
4 S 1 | (T 317 97 79)

(viii) Which of the following is not an

example of internet media used for
advertising ?

B12F0 0003 3 Contd.




O (PN REE9RT @ 7T T TORES
TG Bz T2

(a) Social media platform

whae e bl

(b) Search engine
o156 Bfgm
(c) Television commercial

GfferR Retem
(d) Email marketing

A AR
(Choose the correct answer)

(o7 CeCh! AR Clensam)

2. Answer the following in brief : (any six)
2x6=12

oo AR 5T el Al ¢ (Rieseient =won)
(a) State two objectives of advertising.
ReatoFR 757 S GrE 9 |

(b) Mention two disadvantages of using
calenders as an advertising media.

@EeRE Rebiag g it 392 =R
7o Skl B /1t |
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(c)

(d)

(e)

(9)

(h)

State two features of good advertising
appeal.

B! ©ie Restol SiwwR 757 (e e <= |

Why is it essential to measure the
effectiveness of advertisements ?

fResioln FeepToR (S (FRICE! R SRmeTe 2

Mention two advantages of flighting
strategy of media scheduling.

i eiffrergeseir Fiafe Friem 76 Rk
T

State two arguments given by
economists against advertising.

s Rsice widRifoRin o i 757 %
T 4

State briefly the AIDA model of
advertising.

Reiof 9=z fE9 (AIDA) TTCe0! T BEd
Bl
Give two real-life examples of using

transportation vehicles as a medium
for advertising in India.

SIFTS Realsing MG f=pieet ~Af< s =T
TR 75 AT Q7N S
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(i) State the concept of micro scheduling
in advertising.

Rmioe TR Cuglnes (ReE! e i |
(i) Give two featuers of affiliate advertising.
G Reetolm 767 @feg foral |

3. Answer any four of the following questions :
5x4=20
weTe Wl PR i o1 b B faal ¢

(a) Briefly describe the elements of an
effective advertising copy.

<51 Te7ep] Rsien SR Sl REw viis
o 4|

(b) Discuss some of the commonly used
direct advertising media.

YRS INTS A AT [Realo qge
R S 101

(c) Explain some of the factors affecting
audience analysis.

i Resers @R (oIteTRl FREE A0 341 |

(d) Discuss briefly the significant role of

an advertising agency in the modern
business world.
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(e)

(9)

(h)

iy IR Trew [Restod RER ol
FE BT ST 4 |

Explain the negative social impacts of
advertising.

R @RI AN ok R I
BRIl

Explain the various methods of testing

communication and sales effect of
advertising.

Risalolg @M i RePlT gor =97 -
Rfea “mfe w1

Explain briefly the legal aspects of
advertising in India.

OIIoS eI+ SRS it R o3 ot
e

Discuss the factors affecting the
selection of advertising media.

Retom MR Fivee der (ofErt FIRFTZE
R e 340
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