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The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.

1. Choose the correct answer : 1x8=8

um Tews! AR Tfereat ¢

(@) Which of the following is not a
characteristics of advertising ?

SR (FICE! Re@leig Yy T e

(i) Paid form of Communication

ARCNTE QA5

B13F0 0049 Contd.



(i) Non personal presentation
S G B O

(iii) Free Publicity
ATt e

(iv) ldentifiable Sponsor
fBAGTR] ATT

(b) The term AIDA in advertising stands

for

Rivins AIDA *HGBIR @

(i) Attention, Interest, Desire, Action
WA, SHielE, T, I

(ii) Attention, Information, Decision,
Action
I, ©U, Frars, B

(iii) Attract, Inform, Decider, Apply
SR, SRt T4, @S @, et st

(iv) Awareness, Interest, Design,
Appeal
oo, wieE, fOwiRy, SR s
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(¢) Frequency means
T A
i) Number of people who see the ad
RS (GRT EIT FRAY

(i) Number of times the audience is

exposed to ad
i AR Realong IR =
. (tii) Duration of advertisement
Raiofs FRET
(iv) Number of media vehicle used
e A Qe Rt
(d) Cost per thousand measures (CPM)
ofS garT 4 (Bitaw)
(i) Cost per advertisement
eifoft Rt I
(ii) Cost to reach 1000 people
Y000 (FIIFY SIS IRLA AT
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(iii) Cost per sale

(iv) Cost per production

(e) In advertising the message theme is

o4fs RFT <=5

#fSCo! BT U6

also called

RaatelTe ISR Roiss R =

@)

(i) Unique Selling Propositions (USP)

Slogan

Cftan=

o [Ft @i (USP)

(iii) Media Vehicle

e A

(iv) Budget Plan

B13F0 0049

AT AR

() A rational appeal in an advertisement

focuses on

Rasime ol IERIC SEH 9Fg Sl

I
()

(i)

(iii)

(iv)

Emotions

leg]

Logic and Product benefits
IS ST AR Rl

Fear and Excitement

o % Treel

Humour and Entertainment

T IS A TG

(g9 The main function of an advertising
agency is to

Relem 1R T 3N T

(i)

(%)
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Manufacture Product
Y] BV

Plan, Create and Execute and
Campaign

iR, YR AR, T oiF ST
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(iii) Conduct financial audit 2. Answer any six from the following

questions : 2x6=12
RS Rptet aret =t woTe il SRS JR Riceea RIS Oes i 3
(iv) Recruit Sales Staff (a) Write two benefits of hiring an
Rt TR s advertising agency.
e of the following | Rt ik ot [y e 770 Rk
(h) Which of the following is a technique (b)) What is media scheduling ?
of pre testing a h of i
P - g approach of measuring AT o 2
advertising effect ? _— :
(c) What do you understand by the term
R (IR Rsising 2o giRa s &t B classified advertising in newspaper ?
SAGOT (FPIET 2 - IR IRFee (MT|E [e@e *oR 7=

ke

(i} Mechanical Test
(d) Write two objective of advertising

qiEF A budget.
(i) Recall Test Reeatom v 757 Sy |
| S (e) Write two objectives of measuring
WO (A advertising effectiveness.
(iiij) Recognition Test Raioieg TeferTel sifRsiag 75 Sty |
W ATl () What is Target Rating Point (TRP) and
Gross Rating Point (GRP) in advertising ?
(iv) Sales Test Rreaiole BIslb @R 2% (TRP) oI &7 AR
R =1t “%% (GRP) {2

B13F0 0049 6 B13F0 0049 7 Contd.




(9)

)

()

0)

What is audience analysis ?

s A el Rewet &2

Write two merits of television
broadcasting.

R TreibiRa 76 R4 B

What do you mean by rational appeal
in advertising ?

Reore gfemore aicwd e & e e
What is pay per click advertisement ?

#fSs FF ol Resom &2

Answer any four of the following: 5x4=20

o e bifebiq Tes Ml ¢

(@)

(b)

What are the factors which are
influencing in determining the advertising
budget ? Explain.

R st Wdied 790 & & IR deor
(o 2 et 3|
What are the components of an

advertising message ? Explain with
examples.

Rt 8 Toimieeg & 5 2 Sareget 7 3@z
fotl
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(c)

(@)

(e)

(9)

B13F0 0049

Define media planning in advertising.
State the challenges faced in media
planning.

fReatoTs SR T SRS ALel a1 AR
N ARES TYIN QA AN T
4|

Explain the importance and role of

advertising in modern business.
YA TS Reaiola oY S B Tl
s

Discuss the methods of remuneration
in advertising agency.

Re@ivm wege AARreiRes safonRe K
O T

Discuss internet as an advertising

media.

THRBT Reating e RRoieed SEnal 1|
Explain five types of advertising appeal

in details.

o 12oR Rtsis s [eveim goie |
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(h) Discuss different methods of pre testing
in measuring advertising effectiveness.
Resiofe Tzl giate I o 3 GiRes
Rfen -mfos R wies

Answer any two of the following questions :

weto WAl Riewicn 7or o1 Ses W

(@) What is an advertising campaign?

(b)

(c)

Discuss the process of advertising
campaign. 2+8=10

Rl ofoam e Koo wifoamg afear
e sz 41

Discuss in detail about recent trends

in advertising in India. 10
OiRoS RE@eig (IZo Il MR RAw Reteim
I 1

What is advertising agency ? Discuss
different types of advertising agency.
2+8=10

R gl [ ¢ [fen @9 Rwisiv wicgs Ra
ST 9 |

B13F0 0049 10

(d) Discuss different types of creative

associations in the advertisement in
details. 10

Resime [fen 3" e PR Raw
Retei e 541 |

(e) Discuss different types of advertising
copy in .case of advertisement. 10
Rty s Riew s Reatoimg Bk R
o < |
B13F0 0049 11 800




