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1. Answer the following by choosing the correct

option : 1x8=8
ug Ron afy Sfedy Feieriss Ues fran s

(a) “Marketing is the delivery of standard.”
This definition of marketing has been
given by —

“FEIF T NS &AW | IR 92
B! ARGIRE —

(i) Stanton ((3%7)
(i) Kotler ((FIHAR)
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(iii) Mazur (JST) (d) Product diversification is essential to
meet changing tastes and desires of

(iv) Tousley (OIgG) which one of the following ?
(b) Bread is an example of ) ) b R @GR “Ras e +b
— < Gwraa T | I SR I SR 2

(i) emergency goods (i) Consumers (RF)

TRRIFAE TF | (i) Government (53FR)
. (iii) Sellers (Rt
(iv) Policy makers (A% &)

(ii convenience goods

IR T . .
(e) Introducing a product or service at low
(iii) speciality goods . price is called —
- R 9 5 Teslits v WL GRR 2bed AR AR

W e R & & @R zme
(i) Prestige pricing

(iv) impulse goods

el Wi R
(c) Consumer behaviour is affected by — ) Psychological pricing
(SR SFI9 ARG I SAMAD! T — iR e R
(i) Income (W) (iii) Penetration pricing
(i) Family (<) CowpIR W et
(iii) Age (3) | (iv) Skimming pricing
(iv) All of the above (83 SIBIETHZHY) | srafge  fidfee
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1)

(9)

(h

Which of the following is an example of
promotion mix ?

e IR TElad g Somim = e
(i) Trade fairs (If9e7 M)

(i) Advertising (Ri#i)

(iij) Test marketing (ISR *IF)

(iv) All of the above (S9EI& SB35

Sales promotion activities are
conducted by —

R Ifam IrITRR AARsiEe I —
(i) State (FFFIX)

(i) Customer (JI2CF)

(iii) Retailers (g Reeroiz)

(iv) Salesmen (R FHw)

What is environment friendly marketing
called ?

AR e ITRFeT B I R ame
(i) Service marketing

CRIT &I
(ii) Green marketing

CTEE G
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2.

(iij) Value offering
o7 AR
(iv) International marketing

GEEfes ITTFI

Answer the following questions very briefly :
(any six) 2x6=12

oS Al e oS BNt Bel ot ¢ (Rt

oY)

(i) State two characteristics of marketing.
JEIPIR 761 ARy B T4t

(ii) What is product differentiation ?
AN s Be

(i) What is co-branding ?
HZERIN A 2

(iv) What is prestige pricing policy ?
whmise sEpie W [e

(v) Write two importance of channels of
distribution.

e 2T 707 99 ol
(vi) What is e-tailing ?

2-(h3feR 52
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(vii) What is personal selling ?
Iieare Rt e
(viii) Write two factors affecting pricing mix.

w3 fdiRet e erorifEe w1 751 Soivim oyt |

(ix) What is consumerism ?

shizgFerm 6o

(x) State two advantages of direct
marketing.

AT IS 77 R T

Write short answers to the following
questions : (any four) S5x4=20

ARG ePTII BIC ©es Bl ¢ (Rizwzr 5oy

(i) Explain the differences between
traditional and modern marketing.

AT AT YT ITTFR Ters 2!
ANLFIER I 1|

(ii) Explain marketing mix.
TG T G A |

(iii) Describe the factors influencing
consumer behaviour.

ToTOIGR SHIIE ASRIES T Toimiemg
A A
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(iv) Describe the market positioning
concept.

TG BN LIRAICGT 071 9 |

(v) Explain the importance of market
segmentation.

TR Reiferessor ewg RN 3901
(vi) Discuss the stages of product life cycle.
TeAifTe TT G brd SN Sl 1 |

(vii) Discuss the various forms of
distribution channels.

o9 sarA R[fen aremR s |

(viii) Explain the advantages of online
marketing.

IR IEREIOT JRAFTZ G 74 |
Answer the following questions : (any two)
10x2=20
et eIt Tew el ¢ (R go)

(i) Discuss the various environmental
forces influencing marketing.

IHREIT AeRIEe 39 [feq Ao
PRIFAYR DA T4 |
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(i) What is consumer behaviour ? Discuss
the consumer buying decision process
with examples. 3+7=10
TolroieIT 54 WA 62 Sorere! e
e eiferwicl SRR (TS SiEnAl 1|

(iii) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

3+7=10
Tesiifrs w3 IR e fefemz 3111
TeAMNS TJT (GRS PRARET! SCEEA 341 |

(iv) Describe the objectives of pricing. Explain
the pricing policies which can be adopted
by a new product. S5+5=10

T iR SOmipTR 3901 101 &5 TR
TeoAlfTe T o iR A o= IR o

AEreTIR JI 74 |

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

TGIfel e 52 S e FaieTes
ASRITS T SAMTRZ G 1 |

BO2FN 0056 8 2500



