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The figures in the margin indicate full marks for the questions.
Answer either in English or in Assamese.
1. Answer the following as directed : 1x5=5
(i) Television is an example of
RIS (@IFCG! 4R &1 Fie (bfafena wivs ¢
(a) emergency goods
GHEIIPIeT I G
(b) Convinionce goods
HRLEE Gj
(c) Shopping goods.
IS I 8
(d) Impulse goods.
2fer el w3
(ii) Which one of the following is not an element of demographic seg-
mentation?
TETS (FICH! TaliAfere Reiemg S =a 7
(a) Family Size.
MICRIGERCICaE]
(b) Population of density.
GRS T

PT.0.



(iii) The first step in new product development is

(c) Income
Soliea
(d) Religion

Ve

ol

blank)

To BeAT R LS AMTTHA TR o (T 31 2134 T55)
(iv) Which of the following is/are the type of Online Marketing?

OF (FINCH! SEIEH [Rvieas ofpig 33 2

(a) Re-marketing (s{7d fR%iei)

(b) Affiliate Marketing (4fFfTCb [Rolem)
(c) Mobile Marketing (’313& Joiel)

(d) All of the above (8 AFEIRN)

(v) Under Skimming pricing policy, the price of a new product fixed at

the initial stage is law. (Write true or False)

iR &izfr TifsT wifive 2iiRfes sifire Rdiaad w1 To0 Fmde &0

% (3ot 11 firg foral)

Answers the following questions very briefly: (any five) 2x5=10

=S BT OoTN ARINT e frmt (Reieat siisoh)
(i) Write twoimportance of marketing.
IR 75! g T 41 |
(ii) What is green marketing ?
T8 ITTFd [ 2
(iii)What is marketing mix ?
IS et v 2
(iv) What is new product?
QLT T AT 2
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(v) What is personal Selling ?
Ffests Reaesd & 2
(vi)What is branding?
T3 AN [ 2
(vii) What is Sales Promotion?
R ST & 2
(viii) What is Pricing?
wq 499 & 2
(ix) What is product life cycle?
TR G b S 2
(x) What is online Marketing?
IR IR 5 2
Answer any four of the following . 5x4=20
(i) Explain the various function of marketing.
Teieeed o i R e 10
(ii) What are the five functions of packaging Explain.
(e it FRG ST T |
(iii)Explain the elements of promotion mix.
T ST fReg SIS I
(iv) What are the five importance of consumer behaviour ?
2A1ZHI W59 ABG $FF A0 F91 |
(v) Explain any five importance of Physical distribution.
(SIS [Reeq #iiob! @y ol |
(vi) What are the various advantages of online marketing.
BRI ISR RS Rt TR S 1 |
(vii) Explain any five economic determinants of consumer

behaviour. PT.O.
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AT EIR I A6 SItafes [effae aap 41
(viii) Discuss the different types of distribute on channels with
example.

fRfen erpres Riowel Mgz Smrzae 7% SICEToH 41 |
Answer the following questions (any one) 10x1=10
weTo fadl epssTRs Bed frat (Rt «or)
(i) Discuss the different methods of market segmentation with
suitable examples.
IR Reteraes [ifen Aoz Soige Snizgeiz Sites 4 |
(ii) Explain the various pricing policies available to a firm in tak-
ing its pricing decision.
5! 2SR v fmiee el 1RR s Seies [Rfon v Rt
iFSITqZ 1 4 |
(iii)Explain the various stages of a new product development pro-
cess?
on +iey R eferaia fRfen #iiae e ot =)
(iv) What is Marketing Environment? Explain the various compo-
nent of Marketing Environment. '
Rviel AR [ 2 Rl sif{teiz [Rfon Seimierrs Rac
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