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1 (Sem- 3) BCM 09
2024
COMMERCE
(Marketing Managemnient )
Paper : BCM0300904

(Advertising )

Full Marks : 60

Time : 2% hours

The figures in the margin indicate

- Jull marks for the questions.

Answer either in Englzsh or in Assamese.

1. Answer the 'followmg questions as directed :
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(i)
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1x8=8

The term commumcatlon is derived
from the Latin word,

(Fill in the blank)

-
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The concept of audience analysis

1ncludes the research of language
within a group. (State True or False)
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Media scheduling does not focus on the .
~ timing of the‘advertising message.

(d) Plumbers
A

(Choose the correct answer)

(v Tews AR Tfre)

“(State True or False) (vi) is évolu'ntary orgamSatioﬁ that
_ . regulates advertlsmg in India.
B oPige '. mﬁw?i;%n N W' a m;:; " (Pill in the blank)
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‘(iv) The written content -of e ‘ > \ |
advertisement is known as sy (<t IR 93 W)
advertising (lel in the blank) (vu) Define advertlsmg appeal.
ﬁwwﬁf%ﬁmamﬁwm__{% ﬁwwww\wﬁml
wHARL . (AR 4T ) (viii) State -the meaning of adverti’sing
(v) Which of the following is not included - budget.
_ in an advertising agency ? ﬁww AT mf T ?R'TI
'W@ﬂﬂﬁtﬁwvimﬂwﬁr@mm? o
. . , Answer the followmg in bnef 2x6=12
(a) -Art director o 5 ., .
. woTe MR 5(F Al 8 ‘
. (a) -State two characteristics of advertising.
YWIlt .
(b)  Copywriter Rt 51 Tafiey T <411
,' -ﬁir -(b) Mention two disadvantages of
(c) Artists advertmmg through newspaper media.
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(c)

State two important roles of an
advertising agency.
. Restsiq qresiR Zﬁ@@ﬁﬁ‘f—ﬁﬂw,ﬁw‘l
(d) Mention two features of-an effective
advertlsmg appeal. '
Bt T ﬁ'@‘l"ﬁ SIS - zEr SRR
Eall .
(e) What are affiliate ads ?
- aRfeED 9o 2
(f) 'State two arguments given by
- economists against‘ﬂadvertising. ‘
Restoii Rt LSRRG it 75 3/
T 1
(g9 Why is it essential to measure the
' effectiveness of advertisements ? :
Reatol FeePToR (&I ETRID! R S 2
(h) Mention two factors, éffecting audience
' analysis.
wﬁ%sﬁﬁsnﬁﬁserwﬁkszwnzﬁ#aﬁesaawmﬁmsm:
R
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(i) State two examples of outdoor
advertising. -

aﬁﬁ%@mﬁﬁtﬁwﬁmﬁsqimaaawn
() Write about two types of advertising
~ agencies offering specialised services.
ﬁkﬁa<§ﬁ1www«rﬁ1zﬁwﬁ%ewﬁwwwaaf%nn
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3. Answer any four of the following questlons

5x4=20
| w—ﬁmaﬁmﬁmmmﬁmwm

(a) Explain some of the commonly used
direct advertlsmg media in India.
: @Fﬁr-wmﬁmr—amﬁr‘ﬁﬁgmwa—ﬁsﬁﬁmﬂw
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(b) Discuss some of the 1mportant
determinants of advertising budget

| R e R e Rfae R
- S . ‘
(c) Explain the various methods of testing -
communication and sales. effect of
advertising..
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D1scuss bneﬂy the problems of internet
advertising.
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Discuss the advantages of in-house ad

agencies.
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Explain briefly the . Communication
process in advertising.
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Explain the elements of an effective
advertlsement copy.

aﬁwaaﬁwmasﬁaﬁ;WWWI

Write a brief note on ethical aspects of .
~advertising in India.
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. Answer any two of the following questlons -

10x2=20

WWWWWWM

' (a) " Describe the various methods of settlng

an advertising budget.
Rt e e ﬁf“—a' LI ﬁm acf:n
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(c)

(@

Explain the diverse testing techniques
used in evaluating advert1smg
effectiveness. -
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Critically assess the 31gn1ﬁeént aspects -
of advertising in the context of society.
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Describe the factors to be . cons1dered

while selecting a sultable advert1s1ng
‘media. -
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Discuss the different types of-
advertising appeals adopted by

_professional -marketers,
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