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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Choose the correct answer : 1x10=10

@ Teaco! iR B ¢
(a) Audience Analysis include
i ReEe Teve I3[
(i) Expectation of Audience
L G CEE|
(ii) Knowledge about the topic
RN ¢siqe &I
- Contd.



(1) Demographic factors
GRS IEF
(iv) All of the above

S7FT SIGIRCRR0!

(b) Which of the following is the advantage
. of Full-Service Agencies ?

RS @HG A -er aEfe ARare
(i) Latest Trends (J9%4 Gie7)
(i) Location (ZF)
(iii) Public Relation (ISl =)
(iv) Expensive (JIIZ)

(c) The best means of increasing sale of
an article is

<ol w7y [ 9fad @ T oafe tarm
(i) exhibition
oot
(ii) fairs
il
(iii) advertisement
Elain
(iv)] None of the above
8§ B8 T2
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(d) All of the following methods are used
for evaluating advertising effectiveness,
except :

RiGai=}73 Freye] JeiEnd A TS U 9
CINCH =T e <) R 2w TR

Sl =22
(i) Pre-test
o AT
(i) Post-test
PR 2o
(iii) Concurrent test
TP AT
(iv) Marginal test
AT AT

(e) What is ‘Call to Action’ in advertising ?
ReioiTe e § G B2

(i) The legal disclaimer at the end of
an advertisement

Bl Reisig e Szl SFIeE

(i) A request for the audience to take
specific action

TR RIS el (SRR [0 9ol
SGISIR
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(iii) The background music used in an & 51 T TSI AT A

advertisement SR R | (=71 912 259 1)
o] Re@izTo 90 ﬂéﬁ'\u“ﬁ' 2 ' ;
: 8 -ﬁ\% () The words used in an advertisement is
(iv) The budget allocation for creative : referred to as !
development ' (Fill up the gap)
(f) Restrictions on advertising under the Sl ! ( IR IR
Cigarettes and Other Tobacco Product
Act was passed in 2. Give brief answer to the following :
I ST SFUIY &511S SN Ressfe g 25510k
AL SACFI7 T SNBT AT T G2 feERerEE 53 Ued & ¢
(i) 2000 (X000 H9) : : Yo
2 ' (i) What is publicity ?
(ii) 2003 (2009 b9) _ e
TS| ?

(i) 2007 (k009 B V) |
(ii) Mention two advantages of internet as

r(lv)- 2010 (X050 ) : an advertising media.
(g) Write the full form of AAAL : A 4
AAATT Frsjef Fo(C3t Bl i?m g Bpicet THINE0T 707 ARl OTEy
(h) Write the full form of USP. :
USP-3 53¢ FI051 7l | (i) What is advertising appeals ?
() ______ brings the product to the fRealsia S e &2
; attention of potential customers. (iv) What is advertising audit ?
(Fill up the gap) Resiva f2oist 2IRd e =62
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(v) Write two causes behind the failure of
advertising.

Rresloia LR SR 757 el Ll |

Answer any four questions from the
following : S5x4=20

Wﬁzmwﬁﬁr‘m@@%ma

() Write a note on advertising as a tool of
communication.

RIS CIERER | R woe nﬂﬁ (Bl
ot |

(i) Explain the future role of advertising

in India.

SIS e Sietde Realoms S SitesHl
4|

(iti) Explain the importance of Sales
Promotion. '

- Syosads o5y SEn T4

(iv) Discuss the importance of Advertising
Effectiveness.

Reioa ST GG SNEB 4 |
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(v) Explain the major features of
Advertising Agency.

ol Greieed I3 [@FSPER S 54 |

(vi) Explain the steps involved in
Advertising Message Development.
Realolg At JemR S smcFst SicEn
541 | |

Answer any four questions from the
following : : 10x4=40

O (APl BifS5l 2% Bes foii ¢

(i) What is an advertising budget ? What
methods are used in determining the
advertising budget ? Explain.

RiesivF1 s 7 2 [Kesisiae qieas Fdfe e
e & =mis e T 202 Sl 54 |

() Explain various types of advertising
appeal.
ffen a9 Reslsia SiEwPTR Wi 51|
(1) Discuss some of the major advantages

and disadvantages of celebrity
advertising.
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BT Reemm e 34 R wie
SR S 34 |

(iv) . What is meant by audience analysis ?
Explain the needs and importance of
audience analysis.

TI<s FReEe e 52 vl Reser eeeet
i SFER T B

(v) Explain the planning process of
advertising campaign.

el feam Aiiesaie safomg Sl
Sl

(vi) What are the objectives of advertising ?
Discuss the advantages and
disadvantages of advertising.

Resioie Sripe 2 Revmg gk i
SRR S <5 |
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