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1.  Choose the correct answer : 1x10=10
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(@) What aspect of advertising makes it a
non-personal form of communication
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() It is tailored to individual
preference
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(i) It involves direct face to face
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(iii). It reaches a large, undefined
. ‘audience -
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(iv) 1t allows 'irﬁ}nediate feedback
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(b) The 'Hiéfé}cﬂ)‘f of ‘effeéts or sequential

--model used to explain how advertising
works is known as

Reatoi WWWWWW
., UOR A R S s & 3 R
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(c) Advertisement is affected by
forces. |

Reolm 3o ‘elviﬁ@ =

(z) Economlcs (Wﬁi%)

i) Social ()

(@) Technological (213fore)

(i) All of the above (@sq FRFAEN)

(d) Which of the following is a primary
purpose of using advertising Mascots ?

ﬁwﬁmmﬁwmmww
o oy 2,

fi) = Boosting production efficiency
Teslve el zﬁ% =
(u) Creat:ng brand awareness
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(iv) N{on,itqring, (;ompgtitprsfl activity
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(e) In preparing ads for digital media, what
is 'a key consideration that differs it
from traditional media ?

Rsa wgwR I Rwmom ags 40
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ToAmR & 2

() Colour scheme (¥& S6f)

(i) Typography (BRLAE)

(i) Length of copy (2f@i*R W)
(iv) Interactivity (m).

(/) What ethical consideration is relevant. -
when developing advertising messages ?

R 16 Refe srivs & wies R
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() Maximizing sales at any cost
R Fre Rt s =

(i) Honesty and transparency with
consumers
NI TS Ao e W

(i) Exaggerating product benefit
wfafers AR W
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(9)

m

(iv) Targeting vulnerable populatioris
T SR TR '
Which of the following is a direct

measure of advertising’s impact on
sales ?

e @@ (TR RP eoe ﬁ@lﬂﬂ?
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U Post-testing
Rl Pres =St
(i) Pre-testing
R ARE-+IS!

s (iii)< Return on investment

RATIR e4TT Bl

| (iv) Copy testiﬁg ‘,

- ot s

Which type of advertising appeal
focuses on logic, reason and the
beneﬁts of a product or service ?
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- () Emotional appeal
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(i) Rational appeal
LFEBrS S

(iii} Fear appeali
O W

(iv) Moral vap.peal
oS S

(i) Which of the following is not an aspect
of the promotion mix?

e R e e ot fxl 7= 2
(i) Strategic positioning
TS SR
(ii) Direct Markeﬁng
" cotefBia Rote
(iii) Advertising
- Reww
(iv) Public Relation
et A
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2.

() What is “Call to Action” in advertising ?
Rwive e § 3o [ ¢

i)

(1)

(iii)

fiv)

Give brief answer to the following :.

| ﬁwﬁﬁwmw%@aﬁm;

The legal disclaimer at the end of

-an ad

451 Rt (ITe G\ SRR

A request for the audience to take
specific action

e RS AMCersl (PRI I <5l
eI

The background music used in an
ad ,

51 Rereive IRZS o TS

The budget allocated for creative
development

AT RerR WA SRS A A0S

2x5=10

Write two features of advertisement.

Reeising gbr Reaay &)
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(ii) What is target audience in
advertisement ?

Reaieiae o7 i & 2
What is celebrity endorsement?

TR WREIRIT T OIFA ((GRIRT G0LIBITs)
e ,

(iv) What is message
advertisement ?

ﬁwmwﬁawﬁs?

(v) Name two significant legal regulations
that govern advertising practices in

(iii)

S
content in

India.

oRee [REEieE et [agd 9 70 ewsy
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Answer any four questidns from the
following : : 5x4=20
S [Fepical bIfHb) ersF Tex WA ¢

(i) Explain advertisement as a tool of
communication between businesses

and their target audience.
CTSNCENT ggfer Zores =m0 |
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() What is advertising scheduling and why
is it vital in advertising campaign ?

Reaisig P! 5 o R@tom epiNe 29

oy F 2

(i) Explain the significance of visual |
content in digital advertising.

s Reisie e A oiesd T

41
(iv) Discuss the advantages of using
internet as an advertising medium.
SBIRsE Realoias MW Zeice IS T
ARAET o 41 |
(v) Explain the significance of emotional
appeal in advertising. Give an ex.ample
of emotional appeal used in an
advertisement.
Relsie SEEE SiEvmas oiesid Tyl 1 |
Reaoe JITe GBI HEET S SRR

faz |

(vi) Explain the legal provisions regarding
the advertisement of the tobacco

products.
oIl ST G ST/ SN} AT 0
4 |
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Answer any four questions from the
following : 10x4=40

S [RCHITl BifSbY e Tes R g

(i) What is advertisement? Discuss the
'~ various types of advertisement.

T@iam [ 2 [Rfen g FeieR 72 St
9|

(i) Define audience analysis. Explain the
role of audience analysis in the success
of advertisement campaign.

s G wiseat fir | il 2/5199 FereTore
e Rosg OiRE e 4 |

(iii) What is advertising budget ? Discuss
the various factors that influence the
determination of advertising budget.

Reesi= e & 2 Rejorm e Hffero
YOR IRl RSy sRa@E SiEna 1

(iv) Discuss the various factors need to be
considered while selecting the
advertising media,

Reem Mg < wEice fasal s/9 @t
ffen sie@ER S i |
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(v) What is copy writing in advertisement ?
Discuss the various elements of
advertising copy.

fR@teie afefif & ¢ Reasing afsffv [fen
AW Dl 1 |
(vi) Discuss various Pre-testing and Post-

testing methods of measuring
advertising effectiveness.

RI@relag FaTrel (Eiie ey -9 =i
AT -2/ A ST Ao B |

(vii) Discuss the role of an advertising
agency. What factors should a company
consider when selecting an advertising
agency for its marketing campaign ?
Discuss.

Bl ol N IRGI S IS B Eo IS [ ) e N IR |
CPrAIC BT [t eibieT R Rearo A
G5l R RS T TR [t =1 Tow 2
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(viii) Explain the various opportunities

and challenges of advertising through
internet connected devices.

B0 RAICe TEY TRAce w1 [emieeg
fRfen [caiel SN AR I 541 |
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