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The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.
1. Answer the following as directed :
1x10=10
PO FrRrerRe Seg faa s

() The starting point of any; marketing
activity is the

R e FrTeeR wEsH [/ 2oz

«fa) human needs and wants

Contd.



(i)

(iii)

(b) basic human needs
T2 GNeR e el

(c) biological condition of human
beings
TF (SRS ORE

(d) All of the above

@299 TGRS

(Choose the correct answer)

(&% CGICo) Az Gsr)

Who 1is the father of modern
marketing ?

wigfRT IoiEeacd e @i =@

Which of the following is a threat posed
by marketing environment in India?

ARFERS (0 oot IEisasd “IREiE 2|
Tl (R S

(a)s Curtailment of and disinvestments
in Public sector

o) e [REGS T6 S R

(b) Liberalisation of Industrial
licensing )

BT S@ITEs SRS
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(iv)

)

(c) Survival of the fittest rule
SIBRSlT SrYe iR AT R

(d) Removal of subsidies
e Ko

(Choose the correct answer)

(w7 Gech! R Cleeq)

Which of the following is useful for
marketing segmentation ?

REFR @R Te ASTHE= A SA 2
(a) Prospects identification

SEEATe oarewad

(b) To know the customer’s tasts and
e

preferences
sAieFe CTRAM =% SifEST et
(c) To target current clients
TSR AT 57 [l IR
(d) All of the above
8ATT SNGIREE

(Choose the correct answer)

(®% ©eICo! A=% BI§ Cle1SH)

Which one of the following is not an
element of demographic segmentation ?
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o @ﬂ_fmwﬂmﬁwﬁmﬁmﬂm?

(@) Family size (sRTFR IPE)

(b) Population density (SRR )

() Income (Botrei)

(d) Religion (=)

‘Assam Tea’ stands for positioning,.

‘o 51T T O (=R SRR |

_ (Quality/ Geographical area)

e/ Slfee (FaR

(Fill in the blank with correct alternative)
(o [RPed (e el 312 99 791)

‘Mobile Handset’ is an example of

perishable goods. 4

‘CRIZE (IR’ BT AR THIZI |

(Write True or False)

(75t @ G )

(viti) Which one of the following brands

owned and developed by producers ?
RS @R ‘@’ BeArmRISIK TR
i [eMe?

(@) Individual brands (MRSHH @)
() Family brands (ARARE @e)
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(ix)

)

(/c) Manufacturers brands (RffeR
RITR)
(d) None of these (4RI IS TZA) .

(Choose the correct answer)

(% CeIeh! IR Claed)

At maturity stage sales continue to

increase at an increasing rate.

ARofFoIT e Rek! 3% 3o 2T© R A |

(Write True or False)
(8% 1 937 F30)

Promotion mix is an important element
of .

Ta fe TR T ST TAm |

(a) Sales promotion (ﬁ?’?! Taae)

(Bb Marketing mix (JeRF=e i)

(c) Personal selling (Jf&sre Reaesd)

(d) All of the above (€%¥] SIBIRAR)
(Fill in the blank with appropriate

_ alternative)
(Bo3& REE Weil HZ 999 )
4 (Sem-5/CBCS) COM HC 1 [PoM)/G 5 : Contd.



2. Answer the following questions :
oS 2PEIRT Tl s

!/(i)/State two distinctions between
marketing and selling.

TR Ol REFaFeT ere F1 757 #A14<
Bzl 41 |

(i) What is product positioning ?
Ty SREEEel 72
(iti) What is product line ?
Teofs &y i {52
\(i}/ What is personal selling ?
Jieare R [Fe

(v) What is advertising agency ?

Reaiforesad sifewged & e

2x5=10

3. Answer any four of the following :5x4=2Q
; were AT ez o969 O fwat ¢

(i) Importance of product as a component
of marketing mix.

JeReel s ol ReIE &9 9wy |
(ii) Advantages of product branding.
TS ~ARcTEieeT JRAPIZ |
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(iii) Reasons of product failure.
Teold T PO FRPTR |

(iv) Advantages and disadvantages of
E-tailing.
‘E-tailingd Rl S SRR

(v) Merits and demerits of product
diversification.

ool ) AT RAN SNF SPYRUPTIR |
(vi) Essential elements of good branding.
TR SARbIEINT SR AN |

4. Answer the questions from the following :
(any four) 10x4=40

e R Oes mt ¢ (Remrean bifS6n)
y Outline the major functions of marketing.
I U FIHERITT Fole e A |

ﬁ)) Discuss about growth and future of
marketing in India.
TS ISR [P o ST FT=9F
HCeToAl /1 |

Explain the consumer’s buying decision
process.

TATSIER TIFd T azeT e it
4l |
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(d) Define market segmentation and
discuss its importance for a firm.

TG AfesTe M A o 2F SFERT
oA <1 |

(e) Describe the role and importance of
pricing.

e P ofiel S weeTg et 54 |

(/ Explain the various pricing policies
available to a firm in taking its pricing
decision.

<ot Af ez ve Fafees e @eie e Soea
fifen v Faisd TS g 41 |

(99 Explain the various methods to
measure the advertising effectiveness.

fReafoeseit TaerTel (e [fen safenz
g 4
(h) Discuss the various factors which affect

promotion mix decision of an
organisation. :

G5l AR Texd fSeeg e azie cvas
seifde 74l fJifen FRrIRT [T Sitem 311 |
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